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Buenas tardes...

Profesor del Departamento de Dirección de 
Marketing de ESADE

Director asociado del EMBA de ESADE
(Madrid)

jaime.castello@esade.edu
@jaimeESADE
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¿Paradigmas en 
Marketing?
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Marketing de Masas
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Marketing de Segmentos
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Marketing 121
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Marketing de Tribus
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Herramientas y 
Paradigmas
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Marketing Móvil

•¿Es una Herramienta?

•¿Es un “paradigm - shifter”?

•¿De qué dependerá?
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